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rom a wasteland of cracked pavement, Slabtown has risen to
become one sf Po 1d’s hottest neighborhoods. Kurt Lango (foreground) and Kurt Schultz are
among the visionaries who made it happer
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Northwest oriented: The surprising
rise of Slabtown gives Portland building
owners hope that the city can emerge
strongly from its pandemic-driven
commercial real estate slump.
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RENOWNED
WINERY SOLD

A major European winemaker is mov-
ing into the Willamette Valley with the
purchase of the Domaine Roy & fils
winery near Dundee.

Marchesi Frescobaldi, a mar-
ket-leading Italian wine dynasty,
according to a news release, has signed
an agreement to purchase the Ore-
gon winery known for well-regarded
pinot noirs and chardonnays. The deal
is expected to close this month.

“At this stage of our expansion we
decided to seize the opportunity to
acduite, the beautiful Domaine Roy
& fils-wimery in Oregon, one of the
best regions in the world for Pinot
Noir,” Marchesi Frescobaldi Presi-
dent Lamberto Frescobaldi said in an
announcemert/Monday. “To become
part of such a community is a dream
come true.”

Domaine Roy & fils was founded
in 2012 by Marc-Andre’ Roy and Jared
Etzel. The owners are second-genera-
tion Oregon winemakers asthe sons of
Beaux Freres. Their winery is@bout 45
minutes southwest of Portland“[heir
vineyards are in the Dundee HillsAVA
and 25 minutes west of their winexy,

CATHY CHENEY
The winery’s owners are second-
generation Oregon winemakers as
the sons of Beaux Freres.

Domaine President Roy will retain
aleadership role under the new own-
ership as a member of its board and a
minority owner. Etzel will stay on as
winemaker, according to a report in
the Oregonian.

Terms of the deal were not
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DATA BANK

OREGON'’S eopeen . *2 "3 *4 *5
searches
PROPERTY per 100K 459.4 428 424.2 417.6 417.5
residents » Wisconsin Georgia Ohio lllinois Michigan

In terms of property investment, or at least

interest in site purchases, Oregon is no

Wisconsin. 376.4 WESTERN STATES
Then again, it's also no Wyoming. Indeed, 3549 Searches per 100K residents

Oregon landed squarely in the mid f a - 351.9 3395

measure by the California-based Malibu real -

estate research group indicating stat here

property searches are most prevalent?

The study essentially compared mom'lé)’u‘ .
traffic of “popular real estate investment-
related terms across all 50 states.” Malibu %
then adjusted the search volume to ascertain /
per capita levels, which is used to rank all 50
states. <Q

Those seeking sites in Wisconsin face
plenty of competition. However, there's also
a need for more construction. The Wisconsin-
based researcher Forward Analytics recently
wrote that the Badger State “will need to build
nearly 140,000 housing units to accommodate
its population under the age of 65.”

On the other end of the spectrum is
Wyoming, which fared worse in the real estate
search measure than any other state. The
bottom six states in the Malibu rankings are all
west of the Mississippi.

To the right is a look at how Western states
fared in the Malibu survey.
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- Andy Giegerich
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So imagine our delight when we realized we could get incentives and
cost savings on LED lights and controls from Energy Trust by working
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do the paperwork. See how easy it can be to upgrade your business's
lighting at energytrust.org/lightinginstantdiscounts.
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Dr. Robert Fojtasek
and Dr. Lesley

Liu, hospitalists

at Providence St.
Vincent Medical
Center, are hoping
to organize a union.

ONA

PROVIDENCE DOCTORS
EYE POTENTIAL GUNION

Majority of hospitalists
have signed
authorization cards.

Over the last 20 years that Dr. Robert
Fojtasek has practiced as a hospital
physician, the number and complexi-
ty of his patients have increased, while
salary levels have not kept up.

Those are the main reasons, he said,
that he and 73 other hospitalists are
voting on whether to form a union at
Providence St. Vincent Medical Center
in Portland. The National Labor Rela-
tions Board agreed to conduct an elec-
tion after an overwhelming majority of
physicians there signed union autho-
rization cards.

“The view from the organization is
that these patients are the same, even
though they’ll admit they’re harder,

and they haven’t adjusted staffing lev-
els to reflect the complexity involved,”
Fojtasek said. “Being asked to man-
age high numbers of patients creates
significant burnout. Sustainability of
the job is one of our biggest reasons
for doing this, because we are contin-
uously pushed to do more and more
and more with less resources.”

The hospitalists, who began voting
July 10, have until Aug. 1 to cast their
ballots. If a majority votes in favor, 74
internal medicine, “med-peds” and
obstetrician hospitalists will gain col-
lective bargaining rights.

When the voting was announced,
Providence issued a statement saying it
respected the “rights of physicians and
caregivers who choose to seek union
representation.” It goes on to say:

“That said, we believe that an ongo-
ing direct relationship with hospital-
ists who provide care at Providence
St. Vincent is the best way to serve the

communities that rely on us for health
care. These elections often include
premises of the ability to influence
subjects that union contracts don’t
reacher cover. Leaders and physi-
cians Working closely together can
best addyess the nuanced and com-
plex needs.of providing the best care
to patients.”

Although th€ move is unusual, this
group of doctor§_would not be the
first to unionize inf Oregon. Hospital-
ists at PeaceHealth Satred Heart Med-
ical Center at Riverbend in Springfield
became the first hospital doctors in
the country to organize in 2015. More
recently, emergency doctors at.Prov-
idence Medford and at a Providence
women’s clinic in Portland have'also
unionized.

Dr. Lesley Liu, a hospitalist at St
Vincent and member of the organiz-
ing committee, said she’s confident the
vote will succeed.

“I think we’re a cohesive group,”
she said.

Hospitalists are doctors who work
in a hospital, as opposed to a clinic,
and care for patients who are admit-
ted. They’re Jack-of-all-trades phy-
sicians who may care for patients
recovering from heart attacks, out-of-
control diabetes and significant infec-
tions all in one shift.

“We touch almost everything in the
hospital,” Fojtasek said.

Liu and Fojtasek said hospitalists
used to be assigned about a dozen
patients at a time, with an addition-
al admit or two. Now it’s not uncom-
mon to start with 15 or 16 and admit
two more.

“We all like what we do, but it’s got-
ten a lot harder to do it,” Liu said.

Hospitalists often rush from one
patient to another, skip meals and
extend their 12-hour shifts to 18 hours,
Fojtasek said. And patients have also
become more demanding.

“Everyone wants to be seen early,”
Liu said. “You can’t see everyone in the
morning. Nurses try to manage expec-
tations as best they can. We get a lot
of dissatisfied patients who are angry
with you for not seeing them soon
enough or spending enough time with
them. When we’re so busy, there’s only
so much we can do.”

Fojtasek said as more physicians
have gone from owning independent
practices to being employed by hospi-
tal systems, the dynamic has changed.

“In the past, physicians were court-
ed and had more autonomy to serve
the patients’ needs,” he said. “The rea-
son physicians are organizing now is
they realize that voice has been tak-
en away, and if they don’t push back
in efforts like unionization, they will
lose it altogether, and that will be a
detriment to the community and to
patients.”

If the vote goes through, the hos-
pitalists will join the American Fed-
eration of Teachers, of which the
Oregon Nurses Association is a part.
ONA would assist with contract
negotiations.

THEY SAID IT

“CCC supports (safer-use drug Kkits). For every hepatitis-C case we prevent,
we save taxpayers $300,000 over the lifetime of that individual and

for every HIV case we prevent, there’s a $2.6 million savings. Treating
individuals with active addiction with love and kindness and respect is part
of engaging folks and moving them in the direction of treatment services.”

DR. ANDREW MENDENHALL, president and CEO of Central City Concern, which provides health care and housing to
those experiencing homelessness, on handing out safe-smoking supplies to fentanyl and meth users. Multnomah
County backed away from its plans to do just that after a public outcry that the move would simply encourage more
drug use. Mendenhall said that after CCC started handing out safer-use kits, overdoses among residents fell year over

year by 59% to 7 from 17. Nonfatal overdoses rose by 56%, to 61 from 39, he said.
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> 3 THINGS TO KNOW

SNEAKER
WEEK'S RETURN

Portland’s annual Sneaker Week
is back for its seventh year Aug.
3-7, and it is stretching its reach
and offerings, said co-founder
Herbert Beauclere. Here are
three things to know about the
event.

Sneaker Week celebrates

various aspects of
sneaker culture for creative
professionals and enthusiasts
alike. This year, Sneaker Week
will focus on leaders and
legends in the sneaker industry,
as well as footwear in general.

This year Beauclere and

fellow co-founder Megan
Davis are stepping things up
by booking speakers such as
Jon Wexler, a former Adidas
executive who managed
Kanye West's Yeezy line, and
entertainers like Portland
rapper Amine. The purpose of
attracting more famous names
to the event is to form a deeper
connection among sneaker
heads, designers and everyone
in between, Beauclere said.

One speaker during

the week will be Elias
Stahl, CEO of local footwear
manufacturer, Hilos. Even
though Hilos doesn’t make
sneakers (it makes 3D-printed
shoes that come in a variety
of clog and high-heel styles),
Beauclere said footwear
innovation is still innovation, no
matter the product.

THEY SAID IT ,

GETTY
IMAGES

“Where has been this
public process behind
this sudden and shocking
attempt to overturn the
outcome of a free and fair
election whose result is
not the one some people

in power wanted? Answer:

there has been none.”

MELANIE BILLINGS-YUN,
former Portland Charter Review
Commission member, during a
July 18 rally at City Hall against
proposed changes to voter-

approved city government reform

measures.

RETAIL

A MURKY FUTURE FOR
NIKE’S MLK STORF

the community asks: Will
the prime neighborhood
attrvaction ever return?

The future of Nike’s Community Store
in Northeast/Pertland remains unclear
after closing more than eight months
ago.

The store at 265@N,E. Martin Luther
King Jr. Blvd. closed Tasbfall amid rising
thefts and other safety-Concerns.

Nike (NYSE: NKE) tri€éd)to enlist
assistance from the city of Pértland in
reopening it with added security, but
officials said the city lacked the reSouirc-
es to help.

Nike declined to comment (Qn
the future of the store and has not
announced any reopening plans yet.

A spokesperson with Mayor Ted
Wheeler’s office said officials have met
with Nike throughout the year and are
“working to maintain communication
and collaboration among our teams.”

Emails between the company and
city show its efforts to manage safety
threats at the site.

Nike sent a letter Feb. 9 to Wheeler’s
office requesting help from the Portland
Police Bureau and offering to subsidize
the costs.

“We are requesting that the City
partner with us in one of two ways: 1)
Allow Nike to contract and fully pay
for off-duty uniformed Portland Police
officers who can ensure the safety of our
employees and consumers, which may
include making arrests and holding sus-
pected offenders while they coordinate
a response from an on-duty patrol offi-
cer for processing; or 2) Allow Nike to
enter into an intergovernmental agree-
ment with the City of Portland to fund
adesignated number of added full-time
Portland Police officers,” the letter said.

In Wheeler’s Feb. 24 response, he
said Nike’s request could not be met
because of already-low PPB staffing
numbers.

“As you know, current staffing lev-
els at PPB mean that officers are fre-
quently running between life/safety
calls. The Police Bureau currently relies
heavily on overtime to reach even min-
imum staffing levels for regular shifts,”
Wheeler wrote.

Because the city could not meet
Nike’s requests, Wheeler instead sug-
gested developing short-term strat-
egies with Nike to mitigate the safe-
ty concerns, including increasing PPB

patrols in the area and opening the store
ohvalimited basis through collaboration
with'police.

Wheeler also suggested implement-
ing safetymeasures similar to those in
other partscef town with heightened
crime.

“If our work inf01d Town, CEIC (Cen-
tral Eastside Industrial Council), and at
82nd and Milton aréahy example, these
efforts can yield somé-quick results,”
Wheeler wrote.

Another theft mitigation solution
floated by city offices involved photo-
graphing customers entering the store
and forcing them through a payment
line when leaving.

The Nike Community Store's
history in Portland

This Nike retail location was estab-
lished nearly 40 years ago, and is more
than just another store in Portland’s
Eliot neighborhood. In the 1980s,
community activist Ron Herndon
approached Nike about opening the
store as criticisms grew surround-
ing Nike’s commitment to the Black
community.

When it opened in 1984, it was
Nike’s first Community Store, a busi-
ness model that includes hiring 80%
of workers from within 5 miles of the
store and giving some profits back to
local organizations.

By 2006, the company had invested
$1.2 million into the North and North-
east Portland community as a result of
the store, according to Nike.

Despite pioneering the store
decades ago, Herndon said he believes

SAM GEHRKE
The Nike Community Store on North MLK Boulevard closed last fall due to
rising theft cases, but there is no concrete plan in place yet to reopen it.

it remains closed because the city has
not made it a priority.

“I'm not depending on the city to
come up with a solution. They’ve had
months to do that. I don’t know that
they understand or care that this was
the first Nike Community Store that
was established in the country and is
so successful and replicated in oth-
er communities around the country,”
Herndon said. “I don’t think that leg-
acy, or the history, means anything
to them, and certainly the present
doesn’t mean anything to them. The
responses are business as usual.”

Herndon said he doesn’t think the
the safety measures offered by the
city will generate results, noting that
they mostly revolve around homeless
sweeps.

“Homeless sweeps are not going to
keep theft down at a store. You don’t
have a lot of homeless encampments
around MLK,” he said.

Wheeler spokesman Bowman said
the city recognizes the importance of
the store and is working with Nike to
make the area around it safer.

“We have ongoing collaboration
with the county, community-based
organizations like the NAACP, and
neighbors to bring change to the
broader geographic area in a com-
munity-led manner,” Bowman said.
“The Portland Police Bureau and our
regional law enforcement partners
have also been working with busi-
nesses, including Nike, on many retail
theft missions and increased prosecu-
tion of these crimes, as well as devel-
oping proactive safety measures.”
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WATERTON

$52

The price Chicago-based
Waterton paid for the Parker
apartments at 1447 N.W. 12th Ave.
in Portland. The sale price was
far lower than the Multnomah
County-estimated real market
value of $85 million.

[] 503-219-3416

JONATHAN BACH REAL ESTATE AND FINANCE

[ JBACH@BIZJOURNALS.COM

LEGAL DOCKET

AN INVESTOR
STAKES A CLAIM

Mark Burback details his
dealings as an alleged
Ponzi-scheme unfolds.

A Portland=grea grocery worker who
lost $75,000%fLan alleged “Ponzi-like”
scheme said h&?s) fighting to get his
money back.

In a lengthy interview with the
Business Journal, MarkeBurback said
he has yet to recover the funds he lost,
despite winning a recent.court judg-
ment against Foresee Inc.

The Securities and Exchahge Gom-
mission in June charged Forese€, its
president Robert Christensen and part-
ner Anthony Mate Matic, with running

a $10 million “Ponzi-like” real estate
scheme. Christensen of Sherwood
long worked in mortgage brokering
before pivoting to real estate invest-
ment. Matic of Damascus worked for
25 years as a Multnomah County Sher-
iff’s Office corrections deputy. Public
records show he has a real estate bro-
ker’s license that’s good through 2024.

The two allegedly relied on new
investor funds to repay prior inves-
tors, according to the SEC. Attorneys
for the two did not respond to multi-
ple requests for interviews.

Along with Foresee, the SEC impli-
cated three other companies tied to
Matic and Christensen, saying that
from 2018 to 2022, the defendants
raised money from more than 40 inves-
tors but spent the funds raised outside

Foresee Inc. listed its corporate office
as a suite in the Lincoln Tower in
Tigard off Oregon 217.

JONATHAN BACH | PBJ

Invest in your

in Spokane.

Total Lot Size

127 acres

Ceiling Clearance

30 ft

Potential Leasable Space

1.5M sqft

Industrial Floor Plans

88K-500K sqft

EF‘EE Contact:

i "'_:_' 2] Chris Bell, NAI Black
E" _. r, 509-408-3313
L,

cbell@naiblack.com

MARK YOUR
CALENDAR!

“ CREW

www.crew-portland.org

JANUARY 12, 2024
Forecast Breakfast
Hyatt Regency

Oregon Convention Center
7:00am -9:30 am

For future events or
more information,
check out these
association websites:

cCIM _
www.oregonccim.com

CREW
www.crew-portland.org
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the bounds of unregistered promissory
notes, including “for at least one vaca-
tion, gifts, casino trips, massages, per-
sonal expenses, a whiskey club mem-
bership, and cryotherapy.”

U.S. District Court Judge Michael
Simon this month in Portland approved
settlements between the SEC and the
defendants in the federal civil case. The
defendants neither admitted to nor
denied the allegations, but they were
ordered to pay the SEC more than $5.3
million within the next year. Matic and
Christensen each must pay an addition-
al $200,000 penalty to the SEC.

Burback invested the $75,000 in
Foresee in January 2021 under a prom-
issory note that indicated his funds
would be used “exclusively for com-
mercial or business purposes,” accord-
ing to a copy of the note reviewed by the
Business Journal.

Under the deal terms, Foresee was
obligated to pay Burback more than
$93,000 by May 24, 2021, plus a 12%
per annum interest rate.

But Foresee never delivered on the
investment as promised. Burback’s

attorney sent a letter demanding pay-
ment in July 2022. When no repay-
ment materialized, Burback sued Fore-
see the following October, court records
disclose.

In April, Burback won a judgment
against Foresee in Multnomah County
Circuit Court.

Founded in 2016, Foresee’s web-
site professed “phenomenal invest-
ent returns.” It advertised services in
propénty financing, financial planning
and property consultation. “At Foresee,”
the website said, “our investors aren’t
just anotheér number — they’re our most
valuable players.”

In state filings, the company said it
offers consultatiomservices. Its business
address was listed”as a suite in Lincoln
Tower in Tigard.

Burback told the Business Journal he
first met Christensen after.he inherit-
ed a house and needed to tefinance the
mortgage. He got a home loan through
Christensen in 2017 or 2018.

Around 2021, Burback sold anoth-
er property, and he said he wanted to
talk with Christensen about whetheft

he should pay off his mortgage with the
proceeds or refinance. By then, Chris-
tensen had turned his focus to real
estate investing.

Burback said Christensen told him
that they were searching for underval-
ued commercial properties to update,
boost rents and eventually pull the
money.

Christensen described Burback’s
investment as a “bridge loan,” accord-
ing to Burback. These are typically
shorter-term loans, and this one was
supposed to be 90 days. Christensen
allegedly said the minimum buy-in was
$50,000.

Burback executed a promissory note
on Jan. 25, 2021.

“I did know it was a risk,” he said.

The copy of the note indicated Chris-
tensen signed the same day. Asked if
Christensen walked him through the
promissory note, Burback respond-
ed, “Well, no, actually, it was a Docu-
Sign-type thing.”

= For the full story,
visit bit.ly/Burback

MOVING ON

The news: Clare Briglio, executive
director of the groups Central
Eastside Industrial Council and
Central Eastside Together, will leave
her position in August, the groups
confirmed last week.

The context: Her move follows the
conclusion of a 90-day reset with
the City of Portland aimed at making
the district safer. During a forum last
year, business executives voiced
frustration to city leaders about
problems such as break-ins.

They said it: Briglio said, “I've done
what | set out to do, which was to
stabilize the District and attract new
makers, artists and entrepreneurs to
the Central Eastside.”
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Need Business Intelligence?
Our award-winning research team can help.

Business leaders can be some of the most difficult and expensive
audiences to recruit for market research. That's where we come in.
Because of our engaged community of business owners and decision
makers, we are able to acquire, analyze and activate B2B market research
cost effectively and efficiently. Ready to unlock that intelligence?

Why market research?
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prospects and more.

Ready to take the next steps?

BizJournals.com/CustomResearch or scan to learn more.

ACQUIRE ANALYZE ACTIVATE
specific market intelligence data to uncover results by transforming insights
on trends, opportunities, actionable insights. into advertising such as

thought leadership.

Communications
for forward-looking
organizations and

leaders.

Stuart Collective is a woman-owned and
woman-run communications firm that delivers

big wins for the campaigns, organizations,
companies, and coalitions that are leading the
way forward.

stuartcollective.co
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